
How to Package & Promote 
Your Service Business

Part 2: Promote
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BRANDING WITH A CAPITAL B
What do you stand for? Visual Brand. Messaging.

Humans of New York 
New York Times
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GROW REPUTATION & RENOWN

You

Website

Visibility

Your Network

Public

Build your list

Leverage contacts

Referrals

Stay top-of-mind

Encourage sharing

Most effective lead generator for B2B?
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WEBSITES ARE THE BEATING HEART

BUT YOU’VE ONLY 
GOT 8 SECONDS
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TECHNOLOGY SAVES TIME  
& PROVIDES CONTROL
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DON’T SELL THE CATEGORY
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MAKE YOUR CASE
VALUE IS IN THE MIND OF THE CUSTOMER

Now or Later?

Cheaper?

Substitute?

Worth it?

Can I afford it?

Brand?

Education and Experience

Appearance

Your Process

Performance

Publicity/Rep

Portfolio
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HELP SEARCH ENGINES  
FIND YOUR SITE

Visibility

On-site

Off-site

SEO: Search Engine Optimization

SEM: Search Engine Marketing
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SEO: ON-SITE

VISIBLE TO HUMANS VISIBLE TO  
SEARCH ENGINES
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WORK YOUR ECOSYSTEM
ON AND OFFLINE

Meet or exceed 
expectations

Get the work

Win loyalty

Gain trust Get referrals

Build reputation

Make the pitch

Turn 

Word-of-

Mouth 

into a Shout
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LINK JUICE

Your  
Website

HGFE

DCBA

Get found from related sites
Get known in your industry: “halo effect”

Primary driver of rankings
Search engines “informed” by social data
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EASY START:
DIRECTORIES

General: DMOZ, Axciom
Specific: Houzz, Remodelista
Free only: unless working
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Search Engines Find It

THE SOCIAL CONNECTION

Choose  
the Right Sites

Posts 
Conversations 
Evangelizing 
Interactions 

Content

Create Content by 
Being Social

Spiders and bots,  
Oh my!B2B
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IF YOU'RE SPENDING 20% OF 
YOUR WEEK ON SOCIAL 
MEDIA, YOU SHOULD BE 
GETTING 20% OF YOUR 

WEEKLY TRAFFIC FROM IT. 
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Awareness Engagement

Audience
Doesn’t know you

Not in your networks

Knows You

In your networks

Objective Drive traffic to website

Comments

Conversations

Sharing

Social Tactics

Join networks/groups

Attract bloggers

Comment on blogs

Get reviewed

Posts on social networks
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CONTENT MARKETING
Getting the Word Out

Your Content/
Contributions

Calls to 
Action

Landing Pages/
Forms

Analytics
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Linkbait

Content on your website that other 
websites want to link to... 

...and people want to share 

Regularly publish fresh and interesting 
content; useful, helpful, opinionated... 

...blog posts, articles, resource pages, 
tools, widgets, polls, surveys, contests, 
podcasts, etc. 

Make it easy to share with buttons and 
links
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PUBLISH
Where Your Audience is Looking for Answers
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Answer Questions

Follow Yahoo! Answers, Quora, 
etc. to figure out unanswered 
questions 

Create a page that answers those 
questions 

Every time it comes up, send 
people to that page More at: www.refseek.com/

directory/answers.html
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Landing Pages

Link from ads, SM, etc.

Build your own or use something like:

One Call to Action, Not Part of Main Navigation 
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Goal

(low-high 
involvement) 

FB Like

Newsletter Signup

Email Contact

Call

Sell

Motivation

Discounts, freebies, 
offers, events and 

contests

Connection  
(you/friends)

Entertainment

Product/Company 
News

Answers

Engage with you

Compel

Set expectation

Communicate 
benefits

Convince

Provide an incentive:

Free downloads: 
apps, tips...

Access to...

Generate Leads
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✻
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Track Results

Stickiness
Returning visitors, time spent on page, visit 

length, visit depth, page views

Promotional Results
Landing page visitors, unique visitors, new 

visitors, referrers

Lead Potential
Downloads, time spent on site, opt-ins/

registrations, contact page rejects,  
leads-to-close ratio
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CASE STUDY
Manta Post

WOW!
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RESULTS

1.3% OF 
MANTA 13,043 

VIEWS
AWARENESS QUALITY
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You Website Website
Visibility Network Public

Competencies

Differentiation

Packages

Focus on 
strengths

Great content

Optimize

Webmaster 
Tools

Build links

Leverage 
social 

networks

Stay 
connected 
with email 

tools

Publish

Advertise, 
only as nec.
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© copyright Block Media LLC 2007 - 2016
Trademarks and images are all owned by their respective owners.

Contact us 
206-335-5929

info@blockbeta.com
www.blockbeta.com

Twitter.com/robbinblock

Yes, we can help create your website. Give us a call to explore the options.

Liked the presentation? 
Post your review to google.com, 
search for blockbeta, and select 
the review button on the right.
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